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The interactive “Panomax” 360° panoramic camera is far more than just some kind of web-

cam. The camera paired with Panomax’s unique marketing tool transmits pure emotions

thanks to live high-resolution images in HD quality while rotating through 360°. The marke-

ting tool enables users to create a whole new level of interactivity with future guests. Already

186 destinations and businesses utilise Panomax as a way to communicate with their clients.

The latest highlight: the recently upgraded hardware can now be fully configured remotely!

used to leverage branding and marketing strategies.
This can be done without any assistance from Pano-
max. “We wanted to create a tool which brings toget-
her the marketing and the IT department. It is extre-
mely user friendly and intuitive to use.” CEO Mairin-
ger says when being asked on what motivated Pano-
max to build the software. “We saw that there are ma-
ny creative minds out there who want an easy to
handle tool with many possibilities and creative free-
dom —so we created our software to suit all needs. We
are still working closely with our clients and are con-
stantly creating new features.”

Due to the fact that the panoramic image is the back-
drop to the marketing tool, it is possible to create mul-
tiple instances. This enables a destination to purchase

The “Panomax Light”
model for night images.

The new roundshot
camera.

the camera and then rent out instances to its partners,
sponsors or special events. There are no limitations.
Panomax simply delivers the possibility.

New: Videos and night images

Panomax offers a range of different hardware. Panora-
mic video for motion sequences (like playing on local
TV) and the new “Panomax Light” a camera with a
110° swivel angle for night images. As a complement
to the 360° Panomax, it can be used where a rounds-
hot is not ideal and delivers night vision. This enables
operators to show the movement of the snow groo-
mers at night or the glittering lights of a city.
Panomax in a nutshell: Advertising the beauty of a
destination is an emotional affair and should be trea-
ted as such. Panomax gives an unprecedented oppor-
tunity to its clients to showcase the very best of a des-
tination and combine strategic marketing with emoti-
ons and individuality like never before.

Example of a hotspot.
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